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Deltatre is trusted by the world’s 
best-known sports governing 
bodies, federations and leagues – 
and has been for more than three 
decades 

A B O U T  D E L T A T R E



Our video software products 
also power the most high-
profile OTT film and TV 
entertainment experiences in 
the world 

A B O U T  D E L T A T R E
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Video Experiences

Creating and running the next-generation of 
video platforms, enhancing the user journey 
from acquisition to experience, and helping 
organizations intelligently grow their service

Sport Experiences

Providing the development, delivery and 
operation of data-driven platforms for sport 
production, enhancement and consumption 
across digital and live touch-points 

Strategy & Design

Work with partners to clarify their vision, 
evaluate new opportunities based on 
audience data, define their business strategy 
and embrace digital transformation

End-to-end
OTT
We are global experts in 
creating and running the 
next generation of complex 
streaming platforms, 
across live and on-demand 
sport and entertainment.

Broadcast 
Graphics
Broadcast graphics from 
venue, studio and the cloud.

M A G M A

Sports
Data
Giving sports federations 
the opportunity to own and 
commercialize their own 
data.

Strategic 
Consultancy
We are experienced in 
guiding sports and media 
organisations through the 
journey of change.

Digital

Delivering engaging, secure 
fan experiences on web & 
app.
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Understanding video content to 
automatically extract meaningful 
metadata to streamline automate 
operations and increase 
datapoints. 

Video 
Analysis

Analysing current and historical 
data patterns to predict future 
behaviour, identify 
opportunities/risks and make 
informed decisions.

Predictive 
Analysis

Automating the bridge from data 
to insights to support our clients’ 
editorial efforts and to create 
compelling and engaging content 
for their readers

NLP & Content 
Generation

A comprehensive solution for the 
end to end management of AI/ML 
systems consisting of  flexible, 
scalable, cloud-agnostic reference 
architecture to develop, train and 
deploy custom models to move 
from prototype to production. 

MLOps 

6

AI - Areas of Application
D E L T A T R E I N N O V A T I O N  L A B



Automatic analysis of broadcast or dedicated
footage to provide 

‣ Text/faces/logos detection & recognition
(contextual merchandising/adv)

‣ Content automated tagging and metadata 
extraction

‣ Skeletal tracking and limb recognition (Officiating)

‣ Automated highlights/sub-clipping

‣ Object/player tracking & recognition
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V I D E O  A N A L Y S I S



Extracting insights from sports data by comparing it 
to historical data and identifying recurring patterns 
and/or outliers in the collected data. 

‣ Media / Storytelling

‣ Performance analysis and improvement

‣ Betting
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P R E D I C T I V E  A N A L Y S I S

Sport Data



As market shifts towards D2C relationships, having deep 
understanding of fans becomes crucial, and AI/ML can 
supercharge approach effectiveness by not only knowing
what individuals within large groups of people have
done, but also predicting what they are most likely to do

‣ Automated user segmentation and targeted
marketing

‣ Content/UI/UX personalization and recommendation

‣ Monetization growth
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P R E D I C T I V E  A N A L Y S I S

User/Fan Data



Through NLP we aim at performing automated text 
analysis to assist content editing activities and to 
power voice-based platforms

‣ Named entity recognition (NER) & automated 
articles tagging

‣ Automated content generation (play-by-play and 
full articles)

‣ STT & TTS

‣ Intent recognition and voice-powered experiences
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N L P  A N D  C O N T E N T  G E N E R A T I O N



‣ Building internal capabilities for managing third
party or building proprietary services is becoming
a strong differentiator

‣ Automation for efficiency seeking, increased
effectiveness and footprint reduction via
remotization of services

‣ New venture/product/feature opportunities
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I N V E S T I N G I N  A I

PROs and CONs

‣ High infrastructure and maintenance costs for 1st
party solutions

‣ Need of verticalization of 3rd party services

‣ Models build & run costs are challenging to
quantify upfront – strong challenge in ROI
quantification

‣ Make vs Buy decisions tricky and high impact



Thank You!

Pietro Marini
Group Head of Innovation
Deltatre Innovation Lab
www.deltatre.com

http://www.deltatre.com/

